Albers School of Business

Graduate

MBA 512 Business Ethics and Social Responsibility 

Provides students with an understanding of the social and natural environments within which moral issues in business arise. Within this framework it introduces students to both the ethical concepts and ethical principles, and the reasoning and analytical skills needed to resolve those moral dilemmas. 
MGMT 586 Entrepreneurship: New Venture Plan 
MGMT 574 Entrepreneurial Leadership: Social Entrepreneurship 
Each individual or team writes a mission statement for their own proposed start up or for the company the team is consulting with.  The mission statement must the triple bottom line issues of people, planet and profit.   

OPER 564 Supply Chain Management 

Students write a paper on the contents of a firm's Corporate Social Responsibility report, touching on both the social and environmental elements.

